
Design Grid
The design of the Ace logo has been very carefully

developed using a grid system to ensure consistent

proportions. Manipulating or changing the appearance 

of the Ace logo in any way diminishes the integrity 

and recognition of the logo, and undermines Ace’s

protection against trademark violations. 

The following illustration clearly details the spacing

requirements established for the current Ace logo. 

In the word Ace, the positions of the letters to each other

are constant, and the relationship never changes. The

prong width of the letter E, labeled 1X, provides the

measurement used to proportion the logo. The

distinctive A is 1X taller than the C.

Clear Space
To maintain its visual integrity, the Ace logo must never

appear to be crowded by other elements, therefore the

use of clear space is essential. No element of copy or

illustration other than approved supporting words should

be allowed to touch or intersect the logo or violate the

interior of the logo. Clear space around the logo should

always equal at least 2X on all sides.

Corporate signature
elements/Ace logo
Four signature formats have been approved for use on

all corporate and retailer graphic communications:

■ Ace-only format – A space of 2X on top and

sides – 2X below separates the logo from

any type or graphics.

■ Vertical format – a space of 1/2X separates

“Hardware” from the logo mark. Supporting

words must be centered below the logo 

and have a slant of 12 degrees to the right 

of vertical.

■ Horizontal format – a space of 1X separates

the word “Hardware” from the logo mark.

Supporting word has a slant of 12 degrees 

to the right of vertical.
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Scale and proportion of "Ace Hardware", copy, when horizontal, cannot be modified per brand standards. We can, however, possibly look at minimizing the size of the backer so that there is less visual void.
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Corporate signature elements/Ace logo
■ Formal format – Use the formal format (including the logo 

and corporate address) when specified materials have a 

broader distribution beyond what could be considered 

internal. These could include Ace envelopes and stationery, 

the annual report, etc. The formal format is the preferred 

signature when the information or graphics need to project 

a more formal, official image. 

Substituting the Logo for Type/Type for the Logo
The Ace logo may never be substituted with other logotype or image.

The logotype is a graphical element and must be used as such whenever 

the logo is required. 

The Ace logo should never be used as part of a phrase or sentence.

Within the body of the letter or presentation, use the word “Ace” in the 

exact same font as the surrounding words. When using the word “Ace” 

in type, the “A” should be capitalized, with the “ce” lower case. The word 

Ace should never appear in all caps (ie: ACE). 

Logo guidelines
Following are further guidelines relating to supporting words:

Don’t Do

■ The letters of supporting words are never 

stacked or placed above the logo.

■ The spacing between the logo mark and supporting 

words must always be consistent. The spacing 

between the letters of the supporting words must 

never be changed.

■ The supporting words must never be placed at an 

angle in relation to the logo. The proportion of 

supporting words to logo must never be changed.
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Ace sign can come in a "stacked" format for a more symetrical look.
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Ideal option if logo must be stacked would include "Vienna" above "Ace". Hardware is not part of the store name at this location. Vienna is.
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