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ABOUT

Vienna Restaurant Week (VRW) is an annual celebration of
the Town of Vienna’s culinary scene. During this weeklong
program, our community comes together to support our
restaurants, while newcomers discover local flavors and
favorites. From cozy cafes to elegant fine-dining
restaurants, our town’s food and beverage businesses shine
during Vienna Restaurant Week.

The Town of Vienna Economic
Development Department produced 2025
VRW in partnership with Spotted MP, the
marketing strategy and public relations
firm contracted for this project.



Steady Growth in Participation: There are approximately 20 Restaurant Week programs across the DMV (DC, Maryland, Virginia),
with more coming in 2026.

Consumer Behavior Shift: Diners increasingly view Restaurant Week as a time to try new spots or indulge in higher-end meals at
accessible price points.

Tourism Tie-In: Restaurant Week programs are being positioned as destination events, often promoted through tourism boards and
hotel partners to drive overnight stays and out-of-town visitors.

Social Media & Influencer Power: Campaigns that incorporate social media activations and partnerships with regional food
influencers consistently see higher engagement and traffic, with influencers driving awareness and credibility.

Data Collection & Feedback Loops: Successful programs often incorporate QR codes, digital menus, and surveys to collect diner
feedback and track ROI — creating a foundation for improving year after year.

Year-Round Momentum: Many cities are extending the impact of Restaurant Week programs by hosting multiple events per year
(e.g., Winter and Summer editions) or launching spin-off events like dessert weeks, cocktail crawls, or food festivals.

RESTAURANT WEEK
AROUND THE DMV



2025 PARTICIPANTS 

Pie Gourmet
Pizza Boli's
Plaka Grill
Pure Green
Qamaria Coffee
Rita's Italian Ice & Frozen
Custard
Roberto's Ristorante Italiano
Royal Nepal Bistro
Seray
Simply Social Coffee
Smoothie King
Sushi Koji

The 45 participants ranged from fast-casual favorites to fine dining destinations, all featuring custom prix
fixe menus or special offerings. From family-friendly classics to hidden gems, the lineup celebrated the
town’s diverse and ever-growing culinary scene. Whether diners craved international flavors or classic

American dishes, there was something for everyone. 

FRAME Coffee
Roasters
Foster's Grille
Le Bistro
Ledo Pizza
Lombardi's Pizza
Maple Ave Restaurant
Norm's Beer & Wine
Nozzo Pazzo
Oh My Dak
Peking Express

Ben & Jerry's
Bruster's Ice Cream
Caboose Tavern
Cafe Renaissance
Cafe de Vienna
Caffe Amouri
Carnegie Diner & Cafe
Chick-fil-A Vienna
Chit Chaat Cafe
Clarity
Cocoa Vienna
Evelyn Rose

Taco Bamba
Tango Pastry
The Maple Room
Restaurant & Lounge
The Virginian
Restaurant
Trace - The Zero Waste
Store
Vienna Inn
Vienna Thai & Bar
Vienna Vintner
Vienna Wine Outlet
Vivi Bubble Tea

https://www.piegourmet.com/
https://www.pizzabolis.com/locations/vienna/
https://www.facebook.com/BenJerryViennaVA/
https://www.plakagrill.com/
https://www.puregreenfranchise.com/virginia/vienna/
https://order.qamariacoffee.com/order/qamaria-coffee-vienna
https://www.facebook.com/BenJerryViennaVA/
https://www.ritasice.com/location/ritas-of-vienna-va/
https://www.ritasice.com/location/ritas-of-vienna-va/
https://www.robertosva.com/
https://www.royalnepalbistro.com/
https://www.serayrestaurant.com/
https://www.simplysocialcoffee.com/
https://www.facebook.com/SKVienna258MapleAveE
https://www.sushikoji.com/
https://www.framecoffee.net/
https://www.framecoffee.net/
https://www.fostersgrille.com/
https://www.facebook.com/BenJerryViennaVA/
https://www.lebistrova.com/
https://order.ledopizza.com/menu/ledo-pizza-vienna
https://www.lombardispizzava.com/
https://www.mapleaverestaurant.com/
https://www.normsbeerandwine.com/
https://www.nozzopazzo.com/
http://www.ohmydak.com/
https://www.peking-express.com/
https://www.facebook.com/BenJerryViennaVA/
https://brusters.com/locations/vienna/413
https://www.caboosebrewing.com/
https://www.caferenaissance.com/
https://www.facebook.com/p/Caf%C3%A8-de-Vienna-100091306366000/
https://www.caffeamouri.com/
https://carnegiediner.com/vienna-virginia/
https://www.chick-fil-a.com/locations/va/vienna-on-maple
https://www.cafechitchaat.com/
https://www.clarityvienna.com/?fbclid=IwY2xjawIfN5tleHRuA2FlbQIxMAABHW6TkpUoIdBt2oEOsRY8k57q_Y5Vl5jw-Ht3Eza3Z_us-oIPGMpHo6vHtw_aem_T1wx4ldDG7ez830C4mIiqQ
https://www.cocoavienna.com/
https://www.evelynrosevienna.com/
https://www.tacobamba.com/location/taco-bamba-taqueria-vienna/
http://www.tangopastry.com/
http://www.tangopastry.com/
https://www.mapleroomrestaurant.com/
https://www.mapleroomrestaurant.com/
http://www.thevirginianrestaurant.com/
http://www.thevirginianrestaurant.com/
https://www.tracezerowaste.com/
https://www.tracezerowaste.com/
http://www.viennainn.com/
https://www.viennathaiva.com/
https://www.viennavintner.com/
https://thewineoutlets.com/
https://vivibubbletea.com/menu/


1 Elevate Vienna’s culinary scene. VRW seeks to raise awareness
about the Town of Vienna as a destination for food and dining. 

Promote local restaurants. VRW drives visitors to Vienna’s restaurants with the goal of
converting them to repeat customers throughout the rest of the year. VRW deploys a
massive multi-platform marketing campaign, in which the real beneficiaries are the
restaurants themselves. Their names, logos, websites, and menus are reaching a broad
audience across Northern Virginia and the Washington D.C. metro region.

Vienna Restaurant Week (VRW) has three main goals:

GOALS

Boost economic activity. Early March can be historically slower for restaurants. VRW’s
success translates into gross receipts for the businesses and the associated meals tax
revenue that supports the Town’s services and programs.
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Earned Media Coverage
Multi-pronged media strategy including broadcast TV takeover
coverage giving several participating restaurants an opportunity to
highlight offerings
Inclusion in 94.7 weekend “things to do” roundups and drive-time
shoutouts and complimentary bonus radio promos and food drop offs at
station (est. $3,000 value when paid for)

New Restaurant Participation / First-Time Participants
 Notably: Evelyn Rose, Carnegie Diner, and The Maple Room

Increased Foot Traffic at Kickoff Event
Approximately 100 visitors stopped by the kickoff celebration

New Influencer Partners Extended VRW Visibility
Collaborated with several well-known DMV food influencers generating
high engagement across Instagram, TikTok, and Facebook with reels
and where to dine highlights
94.7 Sponsored shoutouts throughout the week

TOP WINS FOR 2025



MARKETING
CAMPAIGN



Professional food photography
Branded marketing materials
Digital advertising assets
Promotional swag

2025 Vienna Restaurant Week
featured a suite of creative assets
to enhance visibility and build the
Vienna Restaurant Week brand. 

CREATIVE ASSETS + BRANDING







Social Media Content

Flyers & 
PostcardsSave-the-Date

Logo Yard Signs

Promotional Items



Seray

Maple Room



SOCIAL MEDIA

Both paid content (advertisements) and organic content
(non-paid) were placed on Instagram and Facebook
during the marketing campaign.

Here are the performance results from the start of the
marketing campaign on February 15, 2025 through the
program end on March 16, 2025.

The following numbers are inclusive of
paid and organic content:

Reach: 45.6K (at least 31,236 from
ads)
Views: 160.4K (at least 68,921 from
ads)
Website link clicks: 2K (at least
1,752 from ads)
Content interactions: 1.8K
Social page visits: 1.3K
Follows: 45
Total ad spend: $541.16
Cost per link click (ads): $0.31



We partnered with a curated list of local food
influencers and content creators to help expand
awareness and engagement across the region.

Influencer content from our VRW partners
generated an estimated 42,000+ total views, over
3,000 likes, and over 500 shares, with more than
1,900 total engagements.

Notably, 35–40% of the audience were non-
followers, showcasing strong off-page visibility and
expanded awareness for participating restaurants.

INFLUENCERS



SOCIAL MEDIA/INFLUENCERS

Nycci Nellis
of Foodie and the Beast

NOVA Foodies

DMV Foodie Crew

Cocoa Vienna, Roberto’s, Royal Nepal
Bistro, Vienna Thai & Bar, Cafe de

Vienna, Caffe Amouri

Roberto’s

Taco Bamba & Pure Green



SOCIAL MEDIA/INFLUENCERS

Chilli Amar
of 97.1 WASH-FM 

Lydia Russo &
Vienna VA Foodies

Bianca Moskaitis & Nova Eatz

Charlie’s Bowl & Clarity

Cafe de Vienna,
Carnegie Diner, & more! 

Sushi Koji & Tango Pastry 



Vienna Restaurant Week 2025 generated meaningful buzz through curated media outreach and
organic coverage across top-tier outlets and influencers.

The campaign earned:

20 media mentions resulting in 364 million impressions (impression increase from 2024 to
68 million)

Written coverage in local and regional media including Northern Virginia Magazine, Tysons
Reporter, and DC Eater.

TV coverage on Good Morning Washington (WJLA), Great Day Washington (WUSA9), Fox 5
DC, and Good Day DC.

EARNED MEDIA HIGHLIGHTS



EARNED MEDIA HIGHLIGHTS



100 - :30 second spots aired during peak
drive-time:

Impressions: 1,013,800
Reach: 511,400

PAID MEDIA
A strategic paid media campaign successfully amplified awareness across the region. Our
targeted approach focused on high-visibility placements with trusted partners.

🎙iHeart: Two-week radio campaign 📰 FFX Now, Arlington Now, Reston Now,
Northern Virginia Magazine

Email newsletter placements:

📩 Total Emails Sent: 88,547
📬 Total Opens: 31,694
🔥 Average Open Rate: 61.7%
🔗 Total Clicks: 1,637
💡 Average Click-Through Rate (CTR): 5.2%

Consultant secured radio and TV
placements without pay-to-play  due to

existing relationships



PAID MEDIA



This page housed the names of all the participating
restaurants with links to their websites and details about their
special Restaurant Week menus and promotions.

All marketing efforts for 2025 Vienna Restaurant
Week, including ads, directed traffic to the Vienna
Restaurant Week page on
www.ExploreViennaVA.com.

WEBSITE

https://www.exploreviennava.com/restaurantweek
https://www.exploreviennava.com/restaurantweek
http://www.exploreviennava.com/


WEBSITE
VISITORS Metrics

Baseline
window: 
Jan 16 - 

Feb 14, 2025

VRW marketing
window: 
Feb 15 - 

March 16, 2025

% Change

New
Users

461 14,000 2,937%

Average
time 31 sec

1 min 05
seconds

110%

Source: Google Analytics



We launched Restaurant Week 2025 with a vibrant and well-received kick-off
event on the Town Green Plaza. We took advantage of steady foot and bike traffic
near the W&OD trail to build momentum and excitement for Restuarant Week.

KICK-OFF EVENT

Highlights:

Turnout: Approximately 100 attendees (despite chilly
weather!)

New Partnerships: We welcomed new event partners
including Vienna Inn and 97.1 WASH-FM, who both brought
additional energy and promotion to the activation.

Custom Giveaways: Branded Vienna Restaurant Week swag
—including children’s aprons—were a huge hit, providing a
fun takeaway for families.



KICK-OFF EVENT



TOTAL RESTAURANT
MEALS TAX REVENUES

February March

$0 $50,000 $100,000 $150,000 $200,000 $250,000 $300,000 $350,000

2024

2025

$270,835

$291,086

$270,294

$314,742



2025 PARTICIPANT
MEALS TAX REVENUES 

February March

$0 $20,000 $40,000 $60,000 $80,000 $100,000 $120,000 $140,000

2024

2025

$91,108

$97,242

$110,099

$124,088



PARTICIPANT
FEEDBACK SURVEY

Post-event assessment is an important part of evaluating
the success of Vienna Restaurant Week. We delivered a
19-question survey via email to the 45 participating
restaurants and received 11 responses.

Highlights:

Customers served: Every respondent indicated some
increase in number of customers served during VRW.

Gross receipts: All but one respondent indicated some
increase in average gross receipts during VRW.

First-time customers: 8 out of 11 respondents
indicated an increase in first-time customers.



NUMBER OF
CUSTOMERS SERVED

We asked how the average
number of customers served
during VRW compares with a
time period of similar length:
February 21 - March 2



GROSS RECEIPTS

We asked how the average
gross receipts during VRW
compare with a time period of
similar length: February 21 -
March 2



Normal 10-day period
Vienna Restaurant Week (10-

day period)

Sit-down restaurant $24,000 $35,000

Fast casual #1 $3,100 $3,900

Fast casual #2 $15,200 $19,150

PARTICIPANT SALES

Here are few examples from participants
that reported an increase in gross receipts:



WE ASKED... What went well during Vienna
Restaurant Week?

Tell us about the successes.

“New customers”

“New customers.
Really enjoyed the
Vienna restaurant
week”

“Visibility- Great job marketing
this campaign! We had an

influencer visit our store and that
was a HUGE help“

“more first time customers, especially
our lunch menu people liked a lot.”

“Definitely brought customers into the
store. Typically right after Valentine's
Day it is slower so this helps. Also we
had two weekends this year as opposed
to one last year



WE ASKED... What didn’t go well during Vienna
Restaurant Week?

Tell us about the challenges.

“n/a”

“None”

“It was too long. It should be seven
days. Double dipping the weekends

wasn't neccesary.”

“Nothing.”

“NA”

“still many [of] our ordinary
customers did not aware that we
have restaurant weeks special.”



WE ASKED... What is your opinion of the Vienna
Restaurant Week marketing

campaign?

“Good”

“It seemed fine, I think the word got out
and the marketing team did their job.

“Great! keep it up for next year!!”

“Excellent. Well planned”

“Great.”

“10/10 for the marketing and
marketing tools used .. thank you”

“I saw a few ads and I felt like
there was very good effort in
getting the word out. Peggy

also helped out by dropping of
advertising material.”



WE ASKED...

Will you participate again in Vienna
Restaurant Week?

“Yes.”
11/11 respondents

Give an overall rating (out of 10) for
2025 Vienna Restaurant Week.

8.9
10/11 respondents




